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OVERVIEW

2025-2026

Tech Assembly is a conference brand focused on innovation, collaboration, and new ideas within the tech industry. This project builds on an earlier
version called Tech Connect, where the foundation of the design was first created. Instead of starting over, the goal was to improve and expand what
already existed into something more complete.

The focus was to make the brand feel more professional and consistent, while also making sure it works across different formats like social media,

posters, and real event spaces. As the project developed, it became less of just a concept and more like something that could actually exist in a real
conference setting.

INITIAL PROJECT — TECH CONNECT

Project Title: Conference Branding
Client: Tech Connect

Project Date: 2025

Role: Graphic Designer

PROJECT EXPANSION — TECH ASSEMBLY

Client: Tech Connect

Request: Brand Expansion / Repositioning
Project Date: 2025-2026

Role: Graphic Designer



0BJECTIVE

2025-2026

The main goal of this project was to create a clear and consistent visual identity that could work across multiple platforms. This includes digital,

print, and environmental designs like banners or signage. The brand needed to feel modern and structured, but not too complicated or hard to
understand.

Another important focus was improving the flexibility of the original design. Some parts of the earlier version worked, but needed adjustments to
make them more usable in different situations. Overall, the goal was to make everything feel connected and intentional.



PROJECT EVOLUTION

2025-2026

Tech Assembly is not a completely new project, but rather an improved version of the original Tech Connect concept. The core idea and visual

direction stayed mostly the same, but the execution was refined and expanded. This allowed the project to grow naturally instead of restarting
everything from scratch.

By continuing from the original version, it was easier to see what worked and what needed improvement. Things like spacing, structure, and overall
clarity were adjusted over time. This process shows how a design can evolve instead of being replaced.
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PHASE 1

FOUNDATION

Initial Concepts (Tech Connect Phase)

This phase focuses on the early development of the project, including research, sketching, and first design ideas. These
steps helped build the foundation of the brand and set the overall direction. Even though these designs are not final,
they are important in understanding how the project developed.



PHASE 1- TECH CONNECT STAGE

RESEARCH

2025-2026

The research phase focused on looking at how other conference brands present themselves visually. This included things like bold typography,

grid-based layouts, and how information is organized across different formats. It was important to understand how designs can stay consistent
whether they are on a screen or in a large physical space.

This also helped with understanding how to keep information clear and easy to read, especially in a fast-paced environment like a conference. These
ideas helped guide the early design direction and influenced later decisions.

a difference when it comes down to making sure things work out. Research takes
time and effort, so each role oversees a certain level of commitment, that differs
from the rest. Hence why collaboration and cooperation with a growp is very
crucial

Project Conference Branding/Marketing

Client: TechConnect

Qutcome: To develop a design and research report regarding TechConnact. We desagn up to 40 designs

We, who focus on the real-world changes, innovate and collaborate with many well-respected
people who take the opportunity to create something meaningful.

2
https:/ftechoonnect orgftechconnect-and-national-safety-council-announce-finalists-for-safety-
innovation-challenge-heat- :l.'r!u."l

search in the technology

o = e da, an can be viewed on their g
— i Research references analyzing layout, typography, and structure across
plan to do. There should be one coming v «hich you can also sign up for.
What makes us different? As for what mal different, | don't really see A
gt conference branding.
competitors. However, something that TechConnect has, compared to athers, is
that they're onae of the largest innovative ecosystem, as stated in their “0Our
Story™ section. They alse have a wide selection of partners that work together
with TechConnect, to build and research on new technologies, that could then

FEse;

such as students, or even professional fresearchers who also view this as a focus
What do we value the most? | believe TechConnect values the collaborative
approach sbove all, as there's no such thing as 2 team, without each role making




SKETCHING & IDEATION ™=~

2025-2026

During this phase, a large number of rough sketches were created to explore different directions for the logo and layout. These sketches were not

meant to be detailed, but more focused on structure and general ideas. The goal was to experiment and see what kinds of designs felt the most
effective.

By going through multiple variations, it became easier to understand what worked and what didn’t. This helped narrow down the direction and
made the next steps more clear when moving into digital designs.
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Initial concept sketches exploring different layout and logo ideas.



EARLY LOGO DEVELOPMENT ™ ===

2025-2026

These early logo variations show how the original Tech Connect identity began to evolve into Tech Assembly. The initial goal was to create a design
that felt modern and easy to read, using a clean typographic structure.

As the design developed, the direction shifted toward a more refined and slightly futuristic look. This included adjustments to spacing, weight, and
overall balance to improve clarity while giving the logo a stronger visual presence.

These changes helped transition the design from a simple concept into a more polished and adaptable identity that could work across different
applications.

Initial Variation Refined Variation
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PHASE 1- TECH CONNECT STAGE

EARLY APPLICATIONS

2025-2026

As the logo direction became more defined, the next step was to start testing how the design would work in real use. This included early experiments
with advertisements, banners, and basic merchandise concepts.

These initial applications were not final, but helped show how the brand could extend beyond just a logo. It also made it easier to identify what
needed to be improved before moving into the final phase.
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PHASE 1- TECH CONNECT STAGE

TRANSITION

2025-2026

After building a strong foundation, the next step was to refine the design and expand it into a more complete system. This included cleaning up
spacing, improving readability, and making everything feel more consistent. The goal was to take the existing ideas and make them more polished
and usable.

This phase is where the project starts to feel more like a real brand instead of just separate concepts. Everything begins to connect and work together
as a system.
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PHASE 2

REFINEMENT & FINAL

Expanded System & Final Design

This phase focuses on improving the existing design and applying it across different formats. The goal is to make sure
the brand works consistently in real-world situations, not just as a single design.



FINAL LOGG

2025-2026

The final logo builds on the earlier concept but improves the overall structure and readability. Adjustments were made to spacing, alignment, and
typography to make it feel more balanced. These changes help the logo work better across different sizes and formats.

Instead of redesigning everything, the focus was on improving what already worked. This keeps the identity consistent while making it more refined.

TEGH TEGH

ASSEMBLY ASSEMBLY

TECH CONFERENCE T E c “




PHASE 2 - TECH ASSEMBLY STAGE

FINAL MOCKUPS & SWAG

2025-2026

The final designs show how the brand works across different formats, including social media, posters, banners, and branded merchandise. Each
piece uses the same visual system, but adapts to fit its specific purpose.

By applying the design in multiple ways, it becomes clear how the brand functions as a complete system. This helps show how the identity would
exist in a real conference setting.
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EDISON YEUNG

LET'S COLLABORATE!

If you’d like to work together or discuss ideas, feel free to reach out.

edisonyeung06@gmail.com
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